You may not know. it to look
but urban pianners are human

Americans will give up their Ig
with suburban spraw! and will |
er denser, more env:mnmentally frie
ly, less auto-dependent ways of |

Those dreams have been atou
~ the past few months. The €corio

sis has devastated the fast-gmwm
velopments on the far suburban fr

their overconsumption. -
The time has finally come, S0me w1
_ers are predicting, when Amerlcan_‘
finally repent. They'll move back
urban core. They will ride’more bi
have smaller homes and- tirié
and rediscover the joys of dense
nity — and maybe even supermr b
Amerlca will, m short, fma]ly

want the Dutch optmn .
The Pew Research Center’jus
ished a study about where Americdn
* would like to live and what sort:
style they would like to have.‘ i€
thing they found is that éven 1
times, Américans are still lookin
the next horizon. Nearly half. of' those: .
surveyed said they would ratherlive ina-
different type of community fro
one they are living in at present..-
Second, Americans still warnt to_riove,
outward. City dwellers are:least. happy- Vo
with where they live, and cities; are one’
of the least popular places to live,, -Only. -
52 percent of urbanites rate their ‘com- .~
munities “excellent” or “very good,
compared with 68 percent of suburban:

The American -
imagination -~
. still wanders. -

ites and 71 percent of the people who hve
in rural America. -

popula.r Amerl C
~.ver, San Diego,
“Tampa — you 'gét an image of the Ameti- -

Cities remain attractive to the young.

Forty-five percent of Americans be- -

tween the ages of 18 and 34 would like to
live in New York City. But cities-are pro-
foundly unattractive to people with fam-

ilies and to the elderly. Only 14 percent of .
" Americans 35 and older are intérested in

living in New York City. Only 8 percent

‘of people over 63 arée drawn to'Los Afge-

les. We've all heard stories about retir-
ees who move back into cities once their
children are.grown, but that is more an-
ecdote than trend,

Third, Americans still want to 0 west.

‘The researchers at Pew asked Ameri-
cans what metro areas they would like to. |
live in. Seven of the top 10 were in the = |
West: Denver, San Diego, Seattle, San * -

Francisco, Phoenix, Portland and Sacra-

-mento. - The other three were in the’
-South: Orlando, Tampa and San Antonio.
Fastern cities were down the list and B

Midwestern cities were at the bottom.

- Finglly, AmMericans want to go some-

. place new. The powerhouse cities of the .
20th ceritury — New York, Los Angeles,
Chicago — aremuch less desirable today -
. than the ones that have more recently

sprouted up,

In short, Arﬁéncans may indeed be

gloomy and hunkered down. But they” Te

" still. Americans; They are still drawn to’
: vmgm ground stlll restless agamst hm-
-its. :

If ynu Jumble Ogether the five most
gtro areas —-Den-
atile, Orlando .and

can’ Dream circa 2009, These are places
where you can imagin€ yourself with a

stuffed garage — filled with skis, kayaks, . -
soccer equipment, hiking boots and boat- . :
ing equipment. These are places you can -

imagine yourself leading an active out-
door lifestyle.

' These are places (except for Orlando)
where spectacular natural scenery is
visible from medium-density residential
neighborhoods, where the boundary be-
tween suburb and city is hard to detect.
These are places with loose social struc-

tures and relative social equality, with- | -~

out the Ivy Ledgue status system of the

‘ . Northeast or the star structure of L.A.

These places are car-dependent and
spread out, byt they also have strong cul-
tural identities and pedestrian meeting

‘places. They offer at least the promise of . . :
frienditer neighborhoods, - slower life- -

styles and service-sector employment.

They are neither traditional urban cen-
ters nor atomized suburban sprawl s

They are not, except for Seattle, éspe-
cially ideological, blue or red.

They offer the 'dream, so characteris-
tic on this ¢ontinent, of having it all: the

machine and the garden. The wide-open~

space and the casual wardrobes.

The folks at Pew asked one othet in- ~

terestmg question: Would you rather

)

live in a community with & McDonald’s =~

or a Starbucks? McDonald’s won, of
course, but by a surprisingly small mar-

. gin: 43 percent to 35 percent. And that, -

too, captures the incorrigible nature of

- American culture, a culture slowly refm—j:
ing itself through espresso but still in’

love with the drive-through.

The results may not satisfy those who

dream of Holland, but there’s one other
impressive result from the Pew survey.

Americans may be gloomy and aifraid, o

but they still have a clear vision of the .

good life. That's one commaodity never in

short supply. . 0.




